
2-1-1 DAY SOCIAL MEDIA MESSAGE TEMPLATES 
 
To extend the reach of 2-1-1 Day, here are sample social media messages that your network can use, adapted 
from messages created a few years ago by a sub-group of the 2-1-1 US State Director’s Group.  The intent of these 
messages is not just to promote 2-1-1, but also to engage partners, share data, and connect people to online 
resources and videos.  The messages can be used on any social media platform.  
 
HASHTAGS: 
For 2-1-1 Day and any other 2-1-1 social media, please be sure to use this hashtag in all your posts:  
#Dial211 
 
TEMPLATE MESSAGES TO ADAPT:  
1. Awareness (ADAPT WITH YOUR DATA SNAPSHOT IF POSSIBLE) 
Did you know that most people who #Dial211 right now are looking for heating or utility help?  Find out more at 
INSERT YOUR 211 URL 
 
2. Gratitude  
Our work would not be possible without the extraordinary help of partners like [@LocalCBO]! Thank you! 
#Dial211  
 
3. Promote online database 
Learn more about resources available in your community. Search our database [www.yoursite.org]! #Dial211  
 
4. Post a picture 
[@your211] is always available! In times of personal need or natural disasters, this is the face of 211! #Dial211 
(include your own picture, or United Ways can use from this UWW Image Library picture, at 
http://online.unitedway.org/site/uwaservices/brand/downloads/imagelibrary_211.cfm) 
 
5. Tweet helpful tips 
In addition to linking to the database, send helpful Tweets like: 

o “These 10 local agencies can help you find food now…” 
o “3 places to get free or low-cost furniture for your new rental…” 
o “You won't believe these secrets for finding a job in (your city)…”  

 
OTHER ONLINE IDEAS 

 If your 2-1-1 Center has a blog, interview a service provider. Email Q&As can be cut and pasted into the blog 
and that link can be shared by other platforms like Twitter, Facebook, Google+, etc.    

 Consider doing staff profiles or fun video testimonials.  211 Oregon posted this and it was a big hit: 
https://www.facebook.com/photo.php?fbid=10151605400013039&set=a.57468818038.59872.42296973038
&type=1&stream_ref=10 

 Don't forget to ask questions and encourage dialogue, staying with positive angles.  
o “Do you have tips for stretching food stamp dollars?”  
o “How have you helped a friend who’s looking for work? who may have been laid off recently?”  
o “What's the best piece of advice you've received when facing tough times?”  

 Include aspirational, values-based messages, like “Knowing how to access services builds healthy and happy 
communities.”  

 Stories --  share all of the success stories, and the origin story of your 2-1-1 (interviewing people who helped 
start it, etc. 

https://twitter.com/search?q=%23Dial211
https://twitter.com/LocalCBO
https://twitter.com/search?q=%23Dial211
http://online.unitedway.org/site/uwaservices/brand/downloads/imagelibrary_211.cfm
https://www.facebook.com/photo.php?fbid=10151605400013039&set=a.57468818038.59872.42296973038&type=1&stream_ref=10
https://www.facebook.com/photo.php?fbid=10151605400013039&set=a.57468818038.59872.42296973038&type=1&stream_ref=10

